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An
Extraordinary
Year

CALM has had an extraordinary year. But before describ-
ing the year it is worth setting down that the lost lives of
men, young and old, weave through our history. Their
friends, family, partners and colleagues have been instru-
mental in generating the passion, the impetus and the
funds that allow us to exist and provide the creative energy
that drives the campaign on. This report is a tribute to
them, and to the lives of those men.

We've never had so many supporters raising so much
money for CALM, day after day, month after month, than
we did in 2013/14. These donations, along with the grants
and significant corporate donations we’ve received this
year, has allowed us to take a record amount of calls and
literally save lives. It's enabled us to increase awareness
around male suicide, improve our website and support
provision, and push for and promote change in suicide pre-
vention practice and policies.

The extra income enabled us to increase capacity on the
hetpline (we received 36,900 calls and texts this year com-
pared to 28,930 the previous year), spruce up our web-
site which attracted an audience of over 222,000 (up 10%
year on year), and scoop an award for CALMzine, which
had an annual reach of over 140k. Qur support-base has
grown and developed — indeed, it feels like we’re getting
more comfortable in our skin and getting used to being a
respectably sized organisation! We were shortlisted for a
Kings Fund GSK Impact Award. We didn’t win but we'll try
again next year!

We set out with the intention of increasing capacity on the
helpline services, improving our website and increasing
awareness of the issue of male suicide — and progressed
in each area. While it was an amazing year for us, we're
still at the start of this jourmey and have a great deal of
growing yet to do if we are to make a proper dent in the
suicide figures, but more of that later.
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We had marathon runners, skydivers, plus many
brave souls tackling icy water, electric fences
and gallons of mud in a variety of Tough Guy/
Tough Mudder events across the country. One
man undertook a ‘Year of Hell’, taking on the
toughest and most challenging events, while an-
other dressed up as a knight in shining armour
for a whole week all in the hopes of wooing a lady
whilst raising money for CALM. April saw one
man host a 24 hour radio show live on air with
no breaks, raising almost £2k for CALM. We had
a record turn-out of CALM runners for the British
10k 2013 in London, raising upwards of £22k, all
to keep our helpline going.

In July 2013, we hosted our inaugural CALM
Tea and Secrets tent at Secret Garden Party
which saw thousands of glittered and feathered
festival goers tucking into a free cup of ‘Ro-
sie Lee' and a custard cream, whilst chilling out
with a book, sharing their deepest thoughts on
our Wall of Secrets or chatting to CALM volun-
teers and staff about what CALM do and why we
were there. It was a resounding success for alt
involved, and an event we hope to make a regular
occurrence in the CALM calendar.

A HUGELY impressive event took place in Sept
2013 - a brand new cycle sportive in aid of CALM.
Nelson's Tour de Test Valley was set up by Chris
Pratt and Marcus Chapman to honour the mem-

ory of Nelson Pratt, a pro snowboarder and keen
cyclist whose favourite cycling routes through the
stunning Test Valley in Hampshire are followed in
this challenging event.

With race HQ on the Pratt family farm, the festi-
val atmosphere and palpable sense of achieve-
ment for everyone involved made for a fantastic,
unique & inspiring day, and one that the organis-
ers hope will become an established annual event
in the cycle sportive calendar. Over £58,000 was
raised, making the Tour de Test Valley a record
breaking CALM fundraiser for a single event. It
was a humbling experience for staff and vol-
unteers alike, seeing so many people donating
money, time and energy to help prevent male
suicide and, in doing so, creating a remarkable
legacy for Nelson and his family.

A special charity collaboration this year came in
the form of the Tarka & Friends: Life album, re-
leased in aid of CALM and Jeevika Trust in Feb
2014. Tarka Cordell, a talented musician and
son of music producer Denny Cordell, took his life
aged 40, leaving a legacy of unreleased music
behind. His brother, Bamey, decided to bring
together Tarka’s musical cohorts, including Lily
Allen and Lemonheads frontman Evan Dando, to
re-record Tarka's songs, the result being Tarka &
Friends: Life. t's a beautiful album of which we
are honoured to have been involved.

THECALMZONE.NEY - CALMZONE HELPLINE LONDON: 0808 8025858 OUTSIDE LONDON: 0800 58 58 SB
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Dur
Helpline

This year, like every year, the overwhelming
majority of calls have been from men calling on
their own behalf, which puts paid to the myth
that men won't or can't ask for help. Whilst the
majority of our callers have been from areas in
which we are commissioned (Merseyside and
London), we’ve taken calls from across the
whole of the United Kingdom. Callers come
from every social class and background, and
while the majority are aged between 19-35,

Age of Callers:

19-25  26-35

4%

55-64 65+

36-45 46-55




we can see almost 30% of all callers are inthe  health, and government figures themselves
highest risk age group of 35-55. show that between 2008 and 2010 there were

The number of callers ringing because they are  recession.

concemed with money and work, or because of

the changes in disability allowance and particu-  Our helpline is accredited by the Helplines
larly the ‘bedroom tax’, has been significant. Partnership. We use a Community Interest
Research by the Mens Health Forum rein- Company, SJ Helplines, who provide paid,
forced our understanding of the impact of the trained staff to exclusively take CALM calls

800 extra suicides that could be linked to the

economy and unemployment on mens mental and texts. There are two numbers, a national
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The difference between received and answered is that often callers will hang up before connecting. it can take many attempts
to go through with a call. ‘Calls Answered’ is where the helpline staff have been able to take the call.




0800 number and an 0808 number for London
callers, plus a texting number for callers
within London and Merseyside. Callers can
talk through any issue, and will be offered
support, information and signposting. Calls are
anonymous & confidential and won't show up
on phone bills.

Taking the calls is a costly business for us, and
accounts of almost half of our annual spend
every year, because we foot the bill every step
of the way. We pay people to take the calls
and we pay for the calls themselves. We also
pay premium rates when callers call from a
public phone box, since BT charges extra for

0800 calls made from BT boxes.

Calls to the national number are free for callers
from payphones and mobiles on 3, Virgin, Or-
ange and Vodafone networks. Calls to the Lon-
don number are free from all phones, but the
number is only accessible within the London
region. We don’t charge for texts, but some
mobile networks do. We try to keep the calls
free wherever possible, which makes it the only
free mental health helpline in the country.

In addition to local commissioning in Mersey-
side and London, grants from Comic Relief and
Henry Smith Charity and City Bridge help sup-
port the helpline nationally and in London, and
help match the donations from the public.

Regional Spread of Callers
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‘Gender of Helpline Callers

© Male
© Female

Avg Call Duration
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We believe men, and indeed everyone, has a right
to know that suicide is the single biggest killer of
adult men under 50 in the UK. We want to help
equip them with the awareness and knowledge
they need to find help, and encourage them to be
part of the campaign; to express themselves, to
tell their stories through in their own words and
through the words of their peers — this provides
other men and boys, with the examples and the
language they can use themselves to express
their own experiences and empower them to seek
help should they need it. Women’s Hour was
powerful because women heard other women
talk about the issues faced but not discussed. We
need to do the same for men. Our website, maga-
zine, advertising and activities form a crucial part
of this campaign message.

This year we got coverage on Men’s Hour, Radio
5 Live, the Today Programme, Marie Clare maga-
zine, The Sun, The Telegraph, BBC World at One,
Uncut Magazine, Huffington Post, Shortlist, Big Is-
sue, Sunday Times, Golf Monthly, Cycling Weekly,
MF Magazine, Reddit and various local newspa-
pers, radio and TV.

For a second year running we were chosen as IPC
Media’s charity of the year. This continuation of
support was unprecedented and was due, in the
main, to the hugely fruitful relationship we have
enjoyed with many of the IPC brands this past
year. One such project was a 4-page article in
Marie Claire highlighting the issue of male suicide
and the devastation it can cause to those left be-
hind.

NUTS magazine, another IPC title, also chose to
team up with CALM as their specific charity for
the year. The partnership enabled CALM to have a
presence both in the magazine and on Nuts.co.uk.

THECALMZONE.NET - CALMZONE HELPLINE LONDON: OBOP 8025858 OUTSIDE LONDON: 0800 58 S8 58




Raising
Awareness

Each year we run polling to test levels
of awareness on male suicide (suicide
was recorded during those years as
the single biggest kilier of men 15-35)
and awareness of CALM, ie to see how
effective we are.

ONS Surveys for CALM 2013
1. Percentage of men over 16
who selected suicide as the
biggest killer of men in the UK.
2. Percentage of men who
were aware of CALM as an
organisation  dedicated to
reducing male suicide

This shows awareness of the issue of male suicide rising
year on year, particularly within the CALMzones

Awareness of the Issue of Male Suicide

« 0.

2012 2013

I Londan uK

Sowre: ONS Stsvoys for CALAM 2011.2013

This shows a strong correlation between awareness of
CALM and awareness of male suicide.

Awareness of lssus and CALM
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This year we felt it was time to take a direct ap-
proach over gender and we declared 2014 ‘Year
of the Male’. We put together a Charter signed by
key figures in the men’s movement calling for the
media, advertisers, employers, providers of pub-
lic services and policymakers to make pledges to
actively support calls for:

« A fuller range of expression of masculinity in the
media and advertising

* A shift in thinking about men and boys’ needs in
the provision of public services

* A challenge to assumptions about men’s roles
and skills in the workplace

* A rethink of the roles, responsibilities and rights
of men in family life

The signatories to the Charter are: James
Scroggs, Chair, Campaign Against Living Miser-
ably; John Barry, Chartered Psychologist at UCL
Medical School; Glen Poole, Director of Helping
Men, UK co-ordinator for International Men's
Day; Damien Ridge, Professor, University of
Westminster; Steve Robertson, Professor, Leeds
Metropolitan University; Martin Seager, Consult-
ant Clinical Psychologist & Adult Psychotherapist;
George Smart, Group CEQ, Theobald Fox; and
Martin Tod, Chief Executive, Men's Health Forum.

Later in 2014 we will release findings of our Audit
on Modern Masculinity — looking at what men and
women'’s expectations are of the role of men in
society.

THECALMZONE.NET - CALMZONE HELPLINE LONDON: 0808 B025858 DUTSIODE LONDDN: 0800 58 SB 58




thecalmzone.net

“Thanks for wniting this article and keep going.
It has helped me a lot to hear your experience
echo mine and know that it is not just me”
June 2013

We know from the wealth of feedback we re-
ceive that our website, www.thecalmzone.net,
is a massive source of support for men of every
age in the UK. They use our extensive online da-
tabase of agencies to look up specialised local
and national agencies, use our professionally
written ‘Issue’ pages as a source of information,
and find inspiration from our vibrant ongoing
stream of articles provided by supporters and
a growing pool of unpaid writers. The content
is often entertaining as well as informative, ir-
reverent and pertinent. From football banter to
hard hitting first person accounts of depression
to interviews and poems, and the regular Fri-
day cartoon. For those in a place of darkness
our website provide solidarity, understanding,
humour and light — and allows men to see that
other men, like themselves, have faced the
same issues.

Housred Sodg™ Tad quyr bebphbos
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SKIDOLELCOM  buy tickets now @)

Unique visitors to the website grew by 10% year
on year (202,023 vs. 222,878); 8,772 unique us-
ers visited our Agency Search page and 15,548
people visited our Issues page on suicide. Our
top three referral sites to calmzone.net this were
NHS, Facebook and Twitter. The most popular
content was our Issue pages on suicide, anger
and OCD. Our first person ‘Your Voice' pieces
attracts the most public response, with many
readers expressing relief to have found articles
that offer a shared experience to their own.

SOCIAL MEDIA

Our social media presence grew significantly
over the past 12 months, with 26m impressions
across our Facebook & Twitter accounts, com-
pared to 12m last year. We attracted twice the
amount of new Twitter followers and 400 more
Facebook likes compared to the previous year.
We used the hashtag #savethemale consistently
throughout the year, which has become some-
thing of a CALM call to action amongst our Twit-
ter followers.
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CALMtine

“l came across CALMzine whilst meeting a close
friend in my student union. | read it front to back
in minutes. ... The organisation is an inspiration, |
saw positivity and courage come from the same
self doubt | have suffered throughout my life, it
was spewed all over the pages by others with
passion and grit. In their words and stories was
an honesty and openness rarely seen in 21st
century male role models. | want to thank you
for providing a voice to people who feel muted
and disenfranchised in their world. You're really
doing a special thing.” June 2013

CALMzine is our free bi-monthly lifestyle maga-
zine aimed at men aged 18-35. The magazine
continues to remain in print solely thanks to the
extraordinary writing talents of a team of bril-
liant volunteers who keep the mag going, which
included the appointment this year of Molly
Taylor as Assistant Editor who offered her skills
and time to CALMzine after meeting the Editor
at Secret Garden Party in July. The content they
produce showcases a broad spectrum of male
experience and first person stories, as well as
light hearted content focused on popular culture
and music.

CALMzine was named Publication of the Year
2013 at the UK Public Sector Communication

Awards, beating off stiff competition from large
established organisations such as the NHS and
Great Manchester Police.

Digital impressions went through the roof this
year, publishing our most popular issue yet
(100k digital impressions and counting) thanks
in no small part to global rock star Frank Tumer
who gave CALM an exclusive interview for the
mag. We received 141k digital impressions
across all issues published this year, compared
to 45k total digital impressions last year.

As well as Frank Turner, CALMzine has fea-
tured Danny Dyer, Evan Dando, Scroobius
Pip, Enter Shikari, Nadine Shah and record
breaking big wave surfer Andrew Cotton,
amongst others, as well as top notch articles
from regular columnists Dear Josh, Mister
Mumbles, Chris Owen, Chris Sav and poet Oh
Standfast as well as a lot of new volunteer
writers, writing for CALM for the first time.

Topman continue their support by stocking the
mag in their main London outlets, including the
flagship Oxford Street store, and a number of
new vendors have come on board this year,
most notably a number of homeless centres in
the capital.

7
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Our
CAIMzones

Whilst the CALM helpline is available through-
out the UK, it is supported within London and
Merseyside by local health commissioners who
help fund these ‘CALMzones’. With this support
we are able to actively promote CALM on the
ground and ensure we've got data about local
services that callers can be referred to. Callers "
from outside either of these CALMzones receive
national signposting information.

In London we've seen awareness of sui-
cide as the biggest killer of young men grow
from 12% to 17% this year, with aware-
ness in Merseyside rising from 18% to 28%.

LONDON CALMZONE

Our ‘CALMzone’ in London is commissioned by
the London Tri-Borough Public Health Service,
and supported with a grant from City Bridge
Trust. We promote CALM in London through
our men’s lifestyle mag, CALMzine, and also via
a strong presence at fairs and events, colleges
and activities across the capital. We've had over
50 volunteers on the Street Team who donate,
on average, a day per month to campaign at
events across London, promoting the Helpline
and website services. They've also distributed
over 6,000 CALMzines across London.

18 office volunteers and 7 interns worked in the
London office this year, providing much needed
support with IT, research, supporter care, ad-
ministration and organising CALM’s presence at
the British 10km Event in July 2013. We've also
had professional pro bono advice and support
with website development, social media, policy
and design from five people all based in London.

London Volunteers were the backbone of CALM’s
inaugural tea and secrets tent at Secret Garden
Party music festival 2013, and have also helped
at other supporter events (Lan the Baron Foun-
dation World Cup in August, and the 2nd Annual
Halloween Bash in October). Our volunteers also
took the campaign to StreetFest and Being a Man
Festival at the Southbank centre. They spear-
headed our presence at Fresher’s Fair across




London at Imperial College, Queen Mary's,
Westminster and East London Universities. In
addition to this, we've worked with four student
campaigners from Queen Mary, University of
London who hosted a Tea, Biscuits and Secrets
Day on campus in March 2014 to close the year.

MERSEYSIDE CALMZONE

Qur Merseyside CALMzone was launched at
Cream nightclub in 2000 as a Department of
Health pilot. It is currently funded by a partner-
ship of 6 local authorities who contract Liver-
pool Community Health Trust to oversee CALM
locally. There were over 2170 calls and 100
text conversations from Merseyside this year.
During this period CALM, and the need for ap-
propriate support of young men, was promoted
in the following ways:

Media Work & Promotion

Locally we’ve been active with PR & press work
through local radio stations CityTALK, BBC Mer-
seyside, Radio City, Juice FM and local publica-
tions such as Liverpool Echo, Lowdown Maga-
zine, ClickLiverpool.com, Bay TV, Southport
Champion, Formby Champion & Crosby Herald.
Radio advertising campaigns on Juice FM fo-
cused on exam stress & results, Christmas, New
Year and Valentines Day. A second round of
Man Down activity was launched, targeting men
over 35 in Sefton.

Promotional activity was undertaken at Knows-
ley Active Challenge, Liverpoo! Hope University,
Wirral’s Astral Coast music festival, Liverpool
PRIDE, Knowsley's Tour of Britain cycling event,
The City of Liverpool College, Rainhill 6th Form
College, at 02 call centre in Halton, Rampworx

13




Skatepark, Knowsley Community College, in
Bido Lito! Magazine and in freshers packs dis-
tributed to all Merseyside Universities.

CALM was the official charity partner for the
following events: the “Get Into This” music
awards, Africa Oyé festival, Liverpool Sound
City, PING! Social, Beerdfest and Wirral’s Inter-
national Guitar Festival of Great Britain. At John
Moores University we worked with two groups
of event management students to plan and de-
liver fundraising events for CALM.

We supported Sefton’'s Rampworx skatepark
and Liverpool’s Lost Art skate shop to get mate-
rials out to the local skating community, after the
sad loss of Dayle Weston, a local skateboarder.
Hundreds of CALM branded sports bottles were
distributed to local men via a network of cricket,
cycling and running clubs.

We supported Sefton Park Cricket Club and
their memorial match for club menber Alex
Miller, including the CALM logo on their kit. We
supported the State of Mind themed round in
Rugby League plus the development of an infor-
mal cricket-specific mental health and suicide
prevention training session to be delivered by
Sefton Park Cricket club to other clubs across
Merseyside.

We piloted a barbers project, working with 49
barbers and hairdressers across the region, dis-
tributing over 5000 branded appointment cards,
5000 flyer leaflets & 100 A3 posters with an es-
timated reach of 19,600 men.

After much effort we finally got signs installed
on either end of the Runcorn Bridge, following
recent attempted and completed suicides.




Policy & Working with Professionals

We organised and hosted the first NW Reducing
Suicide Summit in Manchester with almost 100
attendees from across the region and a Cheshire
& Merseyside Suicide Reduction Network away
day, with Shadow Minister for Public Health,
Luciana Berger, bringing together over 75 del-
egates from across the region to workshop a
Suicide Reduction Action Plan. CALM secured
the backing from Cheshire & Merseyside Direc-
tors of Public Health for the formalisation and
governance of the Cheshire & Merseyside Sui-
cide Reduction Network.

We promoted CALM to hundreds of profession-
als and frontline workers with materials dur-
ing the delivery of Mental Health First Aid Lite
& safeTALK training courses. We contributed

to Sefton’s Children & Young People’s Mental
Health & Wellbeing Network, State of Mind’s
Mental Health & Sports conference at UCLAN,
Halton’s Suicide Prevention Planning meeting
and Liverpool’s Young AddAction staff team. We
supported the formation of a network of male
university counsellors to encourage greater use
of counselling services amongst male students.
We were involved in supporting the early devel-
opment of a full postvention and family fiaison
system in conjunction with Merseyside Police
and multiple local authorities and presented to
the RCN Congress in Liverpool Convention Cen-
tre and to Merseyside Police’s Crisis Negotiator
team. We supplied positive mental health in-
formation to Matemity Assist, targeting young
fathers.
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CALM fed into the Ministry of Justice consultation over the
coroners at the start of the year and argued, among other
things, for the standard of proof be the civil standard of proof;
that coroners should provide bereaved families with copies

of ‘Help is at Hand’ as standard, and that if we are to work to
prevent suicide, we need accurate figures and more information
about the bereaved, and that the Coroners have a vital role to
play in this. We also sit on the Suicide Working Group, brought
together by ACPO (Assaciation of Chief Police Officers), and as
part of the Samaritans’ Call to Action.

CALM is a member of The Alliance of Suicide Prevention
Charities (TASC). TASC is an alliance of the leading charities
dealing with suicide prevention and mental health issues. The
dlliance came together as an initiative to encourage collabora-
tion and prevent duplication of efforts and funding in the area of
suicide research and prevention, and holds quarterly meetings
to discuss common goals, current research and future actions.
One of the outcomes of this group is the Guildford Consensus
Statement.

CALM hosts the Suicide Bereavement Support Partnership,
launched Sept 2013. This partnership includes Samaritans,
Cruse, Survivors of Bereavement from Suicide (SOBS), Papyrus,
Winston’s Wish, Child Bereavement UK, Child Bereavement
Network, IUCS, TCF, TASC and Maytree. Our shared vision is
that everyone bereaved by suicide should receive timely and
appropriate support. We are dedicated to making this a reality
by seeing what best practice we can promote in supporting the
bereaved and examining how best we can work together.




Thanks

We'd like to thank every single one of our supporters for every
penny raised by them, and for all their inspirational promo-
tional work. Thank you to all our volunteers, in and out of the
office, who give our work wings and make things happen for
us. Thanks, too, to our grant funders whose financial support
has helped us go so much further this year: Comic Relief, City
Bridge Trust and Criseren. A huge thanks to the partners and
staff at PWC who have supported CALM during the year, also to
Topman for continuing to stock the magazine, to Freddie Fel-
lowes for giving us the chance to have a tent at Secret Garden
Party, and to [PC Media for voting us their Charity of the Year.
Finally huge thanks to Cycling Weekly and JCDecaux for being
bloody brilliant (and for all the ad space).

As | write these thanks news has come in that Robin Williams
has taken his life. Atimely reminder, if one was needed, that
this work is funded, driven and inspired by people for whom this
needless and tragic loss of life is not acceptable, and is prevent-
able. While Robin will be talked about for many years to come,
there are too many families and friends who cannot talk about

a lost son or father, a best mate, a boyfriend, without others
falling silent or attempting to ‘move the conversation on’. We
have to talk about suicide.




Challenge
Ahead

a4y

Demand for our services continues to outpace our ability to
meet need, each time we increase capacity on the helpline
the volume of calls simply ramps up; over 70% of the popula-
tion have no awareness that over 12 men a day take their lives
in the UK, and the overall number of suicides each year barely
changes; despite having a stunning team working at London
HQ, and fantastic helpline workers, the team is still too small.

We urgently need a Press & Communications officer who can
ensure that the media are educated about male suicide and to
ensure we are in a position to be proactive rather than reactive
in terms of media coverage. Ultimately we would like to be es-
tablished as the ‘go to’ experts in the field of male suicide pre-
vention for all press and broadcast media. We need someone
who can help with marketing our campaign nationwide, and
who can ensure that our service is known about amongst the
public; we also need someone to help us approach the corpo-
rate world for money and support.

While we've started tatk more about gender this year — and it's
assumptions about gender which need to be tackled if we're to
undercut the huge imbalance in suicide in men and women —
these are early conversations, and our experience with Year of
the Male so far shows that in order to hold up our end, we need
another in-house member of staff to keep those conversations
and partnership work going.

Jane Powell, Director CALM




A picture of suicide
inthe UK

Mate Age-apeciic auicite e Hveyesr ags group, Uniue Kingdoa, 1M 1 3013 Registrationa

Source: Office for National
Statistics, National Records
of Scotland and Northern
Ireland  Statistics  and
Research Agency

As of August 2014, the most up to date statistics available on suicide are
for 2012, which highlights the urgent need for a change in the way that
such figures are monitored. The 2012 ONS figures show that 77% of
suicides were male, that the suicide rate is highest among middle-aged
men and has dropped further in younger men. Below are rates of suicide
and underdetermined death based upon the ONS tables over the period
1981-2012.

THAS Dh1p D22 10N M BSW G 15 3352 LI0H KKl 2248 B4 S)e KM 0

s f Y W T < | YRV T S »

M TR TR T LR O A ) ; e Xty 00T
T3 B 'S B 1 ¢ a1 R KO DT G e B o BN
YL 8% M L4 . Y b Dy A 129 S FIIE 1YY
I T R R L S T I s T X5 1) ot WRE
e L F ORI B SN T I TPRNE | TRRTY § ne 13 1% ww 308
s A i ;s Ly oveoma e T 10 pon TS
o ! L TR RIS VI A2 Ty =)
ne AR

o ’ Py P T TR

o iR = e

y § wrov i g

"l I rY i1 W L

fise l 23 LR FEE

oy ! g o e

rr. ECLINE A ERRY BE )

o F YR TERE TR |

i) ai e o2 4

[ 0] I gty s '

o0 @ nme N e

y .. . [1RY ~ ~a P

xx8 e 3. "g -2 - ‘e Lum

B oAy e T R wT T g e ey

.- LRSI Y . 7 RN Al

=% I L I A LI S Y SRR 20 S R T I - L

e A e . N} A2 AT R s 122 0t u»

»a? [ R Y T ST T 1 % M

e as Uus ue

0 a2t e (2

®0 "oty e

xm ¢ 37 13 W

&u v LD W - N T

Farmsla Apn-anacilic euicids epten 1re-ymom 200 groe, Unsted Kingdnm, TLIT b 3012 Hegretrrbons

Vi 103 B304 ISTE Sa34 BRIV KA Fiat 5356 UAAD G004 U344 DI Fiie BN K8

W Je 0T T TR TR eI TR .

ET B 4y 43 R0 4P Y 113 MP o e WY ME U 4 ou 51w O
an LA TP N A LA L T I TR Y A O T O AR T B } ) | S Wb WO
s T [T T S Y SN O N LYY LT Y TNV S T I S Y SR T P TV B V4 £y NMrpe Tt
tun IF ORI 44 8B R2 BI YT 18 X KL MY 1Y 1A wd B8 o (X220
e | L TR L L R TR 2 R T I 2T R TY S YT SR VYR N A YRV | LR L Lk 380
ae L4 MR 63 T3 3 H) ma D ME M e ) a3 50 [ ) 10
" [Tt S RTINS Y B P R I T TSR [YSR T F A T3] 1;; Ater T
" 11 4% t9 4 K3 S35 xB W K 8 Iy DI wL

By P I L N T S N L I O T Y AR TN T N TR 7 B ¥ S 3 ) oi_

sl 14y 4d G0 B3 44 a0 w4 &2 2a M2 83 3t 2) &}

T TR U S T Y Y T Y N U [ T I T VI 7 |

I T T L I T O LTI T S U T T ST IR T Y3

e (L 1 U LA PR S R B S N S N PO - f g A

fE) 16 a2 M éR JI M b3 tA BA w32 i3 6 3w 3f

"% NG LI S S LS S B U Y S L B 2 S LR L

we E T Y S (O L O LT 2 T M T JNY S YR FIRNY S

L I ¥ R O R Y I N T L L YAt T

s [ T Y Y S I A Y I S T S Y Y TR T T B TR 1

o LV ¥ T I O F N TR 2 I -\ 2E'S JTY JRCY S PR 7]

3 [V B L I L BT SN Y TR Y B VRS BT ST B R N

xm 10 2 XE 33 a2 &I a2 &1 62 W M R osa 87 of

P LR I S S Y O T O N S A T R S S I TR Y B S S 1)

A L I T LR TR TR ¢ BTN L Y M © N T T .’

0 EE R T A Y I N R I IR VT 2 7 ] R i A TR

xn 23 s 85 st 8Bt I3 43 ss A M e w3 45 W2

Y F R T B TR AU A T AN TR I C T St I L e

I L T N O T U VIR T O P I WL T TR | S

P IR LI T U ¢ SRS Y 2 O P OO I T T ¢ ]

b == B2 oay 4p ek 62 AL As 1 48 M an et 4wy Oy

xn o1 etT A &7 &a T 337 e1 w44 s1 sx wd Ny

£t R L T T, S T T IO IO U B CRR TS B as

.




TRUSTEES’ REPORT

The Company was incorporated on 28 July 2005
via Memorandum and Articles of Assaciation as
a company limited by guarantee and not having
share capital.

Methods for Recruitment and Appointment of
Trustees

Trustees are recruited as and when required.
The current Trustees are set out on page 3. In-
dra Morris and David Sweeney resigned in April
2013. James Scroggs, Marcus Chapman, Da-
mian Ridge and George Smart were appointed
Trustees in September 2013.

Organisational Structure

The charity has a Management Committee
made up of members who meet on a quarterly
basis and are responsible for the strategic direc-
tion and policy of the charity. The delegation of
the day to day responsibility for the running of
the organisation rests with the Chief Exec Jane
Powell who is now supported by a staff of five in
the London Office.

Objectives and Activities
The charity focuses upon the prevention of male
suicide in the UK.

The charity’s objectives are: the preservation
and protection and improvement of mental
health and well-being amongst males in Eng-
land and Wales by offering but not limited to
the use of support services, counselling, advice
and/or information about depression and/or cri-
sis management in whatever form is deemed
most appropriate at that time to ensure that the
services on offer are accessible, and through
but not limited to the advancement of health ed-
ucation and public awareness relating to mental
health issues amongst males.

Investment Policy

The Trustees have the power to invest in such
assets as they see fit. Aside from retaining a
prudent amount in reserves, it is intended that
most of the charity’s funds are to be spent in the
short term, which leaves no funds for long term

investment. The Trustees, having regard to the
liquidity requirements of operating the charity,
have maintained a policy of keeping funds in an
interest bearing deposit account.

Reserves Policy

Net unrestricted, uncommitted funds of £53,004
were generated this year (2013 - £9,219 ex-
pended). The reserves policy continues to be
developed in line with our future activities with
a target of reserves amounting to at least twice
the working capital requirements of the charity.

Risk Management

The Trustees have assessed the major risks to
which the charity is exposed, in particular those
related to its operations and finances, and are
satisfied that systems are in place to mitigate
our exposure to the major risks. Risk factors
and control systems are reviewed reguiarly by
the trustees.

Auditors

The Auditors, Royce Peeling Green Limited,
have expressed their willingness to continue in
office and a resolution regarding their appoint-
ment and remuneration will be submitted to the
Annual General Meeting.

Statement of Trustees’ Responsibilities

Law applicable to charities in England and
Wales requires trustees to prepare financial
statements for each financial year which give
a true and fair view of the financial activities
of the charity during the year and state of af-
fairs at the end of the year. In preparing those
financial statements, the trustees are required
to select suitable accounting policies and then
apply them consistently; make judgements and
estimates that are reasonable and prudent;
State whether applicable accounting stand-
ards and statements of recommended practice
have been followed, subject to any departures
disclosed and explained in the financial state-
ments, and prepare the financial statements on
the going concemn basis unless it is inappropri-
ate to presume that the company will continue
in business.




The trustees are responsible for keeping proper
accounting records which disclose with reason-
able accuracy at any time the financial position
of the charity and to enable them to ensure that
the financial statements comply with the Com-
panies Act 2006. They are also responsible for
safeguarding the assets of the charity and hence
for taking reasonable steps for the prevention
and detection of fraud and other irregularities.

Statement of Disclosure to Auditors

So far as the Trustees are aware, there is no
relevant audit information of which the char-
ity’s auditors are unaware. Additionally, the
Trustees have taken all the necessary steps that
they ought to have taken as Trustees in order
to make themselves aware of all relevant audit
information and to establish that the charity’s
auditors are aware of that information.

Companies Act 2006

This report has been prepared in accordance
with the special provisions relating to small
companies within Part 15 of the Companies Act
2006.

This,report was approved by the board on
AU Aetr b 2014

J Scroggs — Director, Chais of Trustees
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INDEPENDENT AUDITOR'S REPORT TO THE
MEMBERS OF CAMPAIGN AGAINST LIVING
MISERABLY for the year ended 31 March 2014

We have audited the financial statements of
Campaign Against Living Miserably for the year
ended 31 March 2014 which comprise the
Statement of Financial Activities, the Balance
Sheet and the related notes. These financial
statements have been prepared under the his-
torical cost convention and the accounting poli-
cies set out therein.

This report is made solely to the Charity’s Mem-
bers, as a body, in accordance with Chapter 3
of Part 16 of the Companies Act 2006. Our au-
dit work has been undertaken so that we might
state to the Charity’'s Members those matters
we are required to state to them in an auditor’s
report and for no other purpose. To the fullest
extent permitted by law, we do not accept or
assume responsibility to anyone other than the
Charity and its Members as a body, for our audit
waork, for this report, or for the opinions we have
formed.

Respective Responsibilities of Trustees and
Auditors

As explained more fully in the Trustees’ Respon-
sibilities Statement set out on page 26 & 27, the
trustees (who are also the directors of Campaign
Against Living Miserably for the purposes of
company law) are responsible for the prepara-
tion of the financial statements and for being
satisfied that they give a true and fair view.

We have been appointed auditor under the Com-
panies Act 2006 and section 151 of the Charities
Act 2011 and report in accordance with those
Acts. Our responsibility is to audit and express
an opinion on the financial statements in ac-
cordance with applicable law and International
Standards on Auditing (UK and Ireland). Those
standards require us to comply with the Audit-
ing Practices Board's (APB’s) Ethicai Standards
for Auditors.

Scope of the audit on the financial statements

An audit involves obtaining evidence about the

amounts and disclosures in the financial state-
ments sufficient to give reasonable assurance
that the financial statements are free from ma-
terial misstatement, whether caused by fraud or
error. This includes an assessment of:

whether the accounting policies are appropriate
to the charitable company’s circumstances and
have been consistently applied and adequately
disclosed;

the reasonableness of significant accounting es-
timates made by the trustees; and

the overall presentation of the financial state-
ments.

In addition, we read all the financial and non-
financial information in the Report of the Trus-
tees to identify material inconsistencies with
the audited financial statements. If we become
aware of any apparent material misstatements
or inconsistencies we consider the implications
for our report.

Opinion on financial statements

In our opinion:

* the financial statements give a true and fair
view of the state of the Charity’s affairs as at 31
March 2014, and of its incoming resources and
application of resources for the year then ended;
* the financial statements have been properly
prepared in accordance with the United King-
dom Generally Accepted Accounting Practice;

* the financial statements have been prepared
in accordance with the Companies Act 2006 and
the Charities Act 2011.

Opinion on other matter prescribed by the
Companies Act 2006

In our opinion the information given in the Trus-
tees’ Report for the financial year for which the
financial statements are prepared is consistent
with the financial statements.




Matters on which we are required to report by
exception

We have nothing to report in respect of the fol-
lowing matters where the Companies Act 2006
and the Charities Act 2011 requires us to report
to you if, in our opinion:

* adequate accounting records have not been
kept, or returns adequate for our audit have not
been received from branches not visited by us;
or

* the financial statements are not in agreement
with the accounting records and retumns; or

e certain disclosures of trustees’ renumeration
specified by law are not made; or

e we have note received all the information and
explanations we require for our audit; or

» the trustees were not entitled to prepare the
financial statements in accordance with the
small companies regime and take advantage of
the small companies exemption in preparing the
directors’ report.

L Lty Leon Linteed

Martin Chatten (Senior Statutory, Ayditor)
suncdon.. 30O (A 2] Y
For and on behart ot

Royce Peeling Green Limited
Chartered Accountants
Statutory Auditor

The Copper Room
Deva Centre, Trinity Way
Manchester M3 7BG

Royce Peeling Green Limited is eligible to act as
auditor in terms of section 1212 of the Compa-
nies Act 2006.




STATEMENT OF FINANCIAL ACTIVITIES
for the year ended 31 March 2014

INCOME AND EXPENDITURE ACCOUNT

Notes

incoming resources 3
Donalions

Fundraising activities

Grants received

Investment income

Other income

Total incoming resources
Resources expended 4
Charitable activitias

Fundraising costs

Governance costs

Total resources expended

Net incoming/(outgoing) resources
before transfors

Gross transfer between funds

Net incoming resources before other
recognised gainsf{losses)

OTHER RECOGNISED GAINS AND LOSSES

Gains or lossas on investmenl assets
Net movements in funds

Total funds brought forward

Total funds carried forward

Unrestricted Restricted Totals Totals
funds funds 2014 2013

£ £ £ £
209382 250 208,632 76,153
251,673 - 251,873 136,014
17,984 152,588 170.570 338,193
1992 - 1,992 379
360 - 360 10,200
481,391 152,836 634,227 560,939
402,382 208,822 609,204 488,648
21448 B 21,448 12,599
4,557 - 4,557 4,579
428,387 206,822 635,209 505,824
63,004 (53,988) (982) 565,115
53,004 (53,986) (982) 55,115
53,004 (53,986) {882) §5,115
30,151 107,006 137.157 82.042
83,155 §3.020 136,175 137,157

The statement of financial activities has been prepared on the basis that all operations are continuing

operations.

There are no recognised gains and losses other than those passing through the statement of financial

activities.




BALANCE SHEET
for the year ended 31 March 2014

] tricted tricted Totals Totals
funds funds 2014 2013
Notes € £ £ £
CURRENT ASSETS:
Debtors, prepayments & 13,388 - 13,388 9,332
acerucd incomo
Cash at bank and in hand 105,807 53,020 158,827 200,457
119,185 $3.020 172.215 200,789
CREDITORS: amounts falling due 6 (36.040) - (36,040) (72,632)
within one year
NET ASSETS 83,155 53,020 136,175 137,157
FUNDS OF THE CHARITY
Unrestricted funds 8 83,155 - 83,155 30,151
Restricted funds 8 - 5§3.020 53,020 107,008
TOTAL FUNDS 83,155 53,020 136,175 137,157

These financial statemanis have been prapared in accordance with the provisions applicable to companies

subject to the small companies regime within Part 15 of the Companies Act 2006.

Approved by the trustees on -z 1 O dhat 2014 and signed on their behalf by:

.

Mg

R Kingdom
Director, Treasurer
Company Reg. Number: 05378928 (England & Wales) .

n




NOTES TO THE FINANCIAL STATEMENTS
for the year ended 31 March 2014

1. BASIS OF PREPARATION

The financial statements are prepared under the
historic cost convention and in accordance with
the Companies Act 2006 and the Statement of
Recommended Practice: Accounting and Re-
porting by Charities issued in March 2005 (SORP
2005).

2. ACCOUNTING POLICIES

Company status

The charity is a company limited by guarantee.
The members of the company are the trustees
named on page 2. In the event of the charity be-
ing wound up the liability in respect of the guar-
antee is limited to £1 per member of the charity.

Fund accounting

General funds are unrestricted funds which are
available for use at the discretion of the trustees
in furtherance of the general objectives of the
charity and which have not been designated for
other purposes.

Restricted funds are funds which are to be used
in accordance with specific restrictions imposed
by donors or which have been raised by the
charity for particular purposes. The cost of rais-
ing and administering such funds are charged
against the specific fund. The aim and use of
each restricted fund is set out in the notes to the
financial statements. :

Incoming resources

All incoming resources are included in the
Statement of Financial Activities (SoFA) when
the charity becomes entitled to the resources,
the trustees are virtually certain they will re-
ceive the resources and the monetary value can
be measured with sufficient reliability. Where
incoming resources have related expenditure
(as with fundraising or contract income) the in-
coming resources and related expenditure are
reported gross in the SoFA.

Grants and donations are only included in the
SoFA when the charity has unconditional entitle-
ment to the resources.

Gifts in kind are accounted for at a reasonable
estimate of their value to the charity or the
amount actually realised; those for sale or distri-
bution are included in the accounts as gifts only
when sold or distributed by the charity; those for
use by the charity are included in the SoFA as
incoming resources when receivable.

Donated facilities are only included in incom-
ing resources (with an equivalent amount in
resources expended) where the benefit to the
charity is reasonably quantifiable, measurable
and material. The value placed on these re-
sources is the estimated value to the charity of
the service or facility received. No amounts are
included in the financial statements for services
donated by volunteers.

Investment income is included in the accounts
when receivable.

Expenditure and liabilities

Liabilities are recognised as soon as there is a
legal or constructive obligation committing the
charity to pay out resources.

Governance costs include costs of the prepara-

-tion and audit of statutory accounts, the costs

of trustee meetings and cost of any legal advice
to trustees on governance or constitutional mat-
ters.

Support costs include central functions and
have been allocated to activity cost categories
on a basis consistent with the use of resources,
e.g. allocating property costs by floor areas, or
per capita, staff costs by the time spent and
other costs by their usage.

Fund raising costs are those incurred raising
income for the charity through events and pro-
motions. Management and administration costs
are those incurred in connection with adminis-
tration of the charity and compliance with con-
stitutional and statutory requirements.




3. ANALYSIS OF INCOMING RESOURCES

Donations

Donations

Grants & Commissioning

Fundraising Activities
Other income

Investmeant income

Henry Smith Charily

Less: grant deferred to 2013/14

City Bridge Trust

Kensinglon & Chelsea, Wesiminster, and
Hammersmith & Fulham PCYs (Tri Borough)

Comic Retief

Livarpool Community Meatth NHS Trust
Criseran Limited

Knowsley PCT

Sefton PCT

Southwark PCT

Pikington Trust

Vodafone Werld of Difference

Fundraising/sponsorship

Bank interest

2014 2013

£ £
209,632 76,153
33,100 65,600
- (33.100)
33,100 32,500
50,000 50,000
30,000 30,600
18,000 58,000
28910 17.984
10,560 17,500
- 72,459
- 37,000
. 15,000
- 5,000
. 2,750
170,570 338,193
251,673 136,014
360 10,200
1,992 79

33
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4. ANALYSIS OF RESOURCES EXPENDED

Fundraising costs

Charitable activitics

Govemance costs

Analysis

Fundraising
Markeling and advertising

Hetpline provision cosis

Staff and social security costs

Website provision costs

Commissioned promotion and outreach costs
- London
- Merseyside

QOther promotion costs

Managemeni, admin and support costs

Auditor's remuneration
Trustees' expenses

No Trustee received any remuneration in conneciion with their work for the charity.

5. STAFF COSTS

Staff costs during the year were:

Staff costs
Sogial security costs

Total costs

The average monthly number of employees (full time equivalent)
employed by the charity during the year was:

6. CREDITORS : AMOUNTS FALLING DUE WITHIN ONE YEAR

Trade creditors
Deferred income

Other taxes and social security cosls

Accruals

2014 2013

£ £
21,198 12,339
250 280
21448 12,599
236,785 187,153
173,495 129,502
36,915 21,083
23895 17,149
30,062 38.978
45,960 22,248
62,292 72,533
609,204 488,646
3600 3.600
_957 979
4,557 4,579
2014 2013
£ £
158,123 117,000
15,372 12412
173,495 129.502
No No
8 5
2014 2013

[3 £
28.547 34,728
. 33.100

4,694 3.878
2799 928
36,040 72,632




7. RESTRICTED INCOME FUNDS

Fund source Purpose

Kensington & Chelsea, Westminster, and London CALMzone provision

Hammersmith & Fulham PCTs (Tri-Borough)

City Bridge Trust London volunteer coordinatorf service provision

Southwark PCT London CALMzone provision

Comic Relief Service support for under 258

Henry Smith Charity Increased helpline capatcity

Liverpool Community Heaith NHS Trust Merseyside CALMzone provision, tadio and
marquee costs .

Sefton PCT Man Down project

Knowsley PCT Reducing Suitide summit and suicide reduction proj

CriSeren Limited Office manager! PA and bid writer

Pitkington Teust Mersoyside texting service

Vodafone World of Difference Manchester CALMzone development

8. STATEMENT OF FUNDS

At 1 April At 31 March

2013 Income Expenditure Transfers 2014

£ £ £ £ £

General reserve 30,151 481,391 (428.387) - 83,155
Restricted funds 107,008 152,838 (206.822) - 53.020
Total funds 137.157 634,227 (6.35.209) - 136,175

The General reserve represents the free funds of the charily, which are not designated for panticular
purposes.

9. RELATED PARTY TRANSACTIONS

In the year, advertising costs of £12,969 (2013: £nil) were charged by Theobald Fox Limited, of which,
George Smart (trustee) is a director. Creditors include £2,529 due to Theobald Fox Limited.

10. FINANCIAL COMMITMENTS
At 31 March the charity had annual commitments under operating leases expiring as follows:
Property 2014 2013
£ £

Leases which expire;
Between one and two years 23,084 -







